








ROOFER 
é SIDING 


CONTRACTOR 


ay Ve 


Seer 
~seeadt 


ind thousands of others... that 


a ea ak ig ds sp amgeremea _ : —— es 


help mak We, Too, can share this security! 


Barrett 


the greatest name in roofing . 
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Behind the Greatest Roofing Ad Ever Published! 


THIS 2-PAGE ADVERTISEMENT was seen by millions of readers of 
the November Ist issue of The Saturday Evening Post. 

The big idea? 

Well—reputation builds business. This ad brings Barrett’s great 
achievements in commercial, industrial, public and residential build- 
ing to the attention of the public—identifies the Barrett dealer with 
a great national organization and with the same reliable building 
products chosen to protect big-name buildings. 


BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
Advertising such as this is one of the many reasons why it pays Se See eee Seen ee ne 


to tie in with Barrett... the greatest name in roofing. 
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TRY SILVERCOTE'S 


PLUS-PROFIT 





) 








Sure, they’ll sign that siding order 
faster when you tell ’em: “Instead 
of ordinary felt or building paper 
as a sheathing paper under the 
siding, we use SELVERCOTE 
SIMPLEX. It gives you year- 


SWEETEST PROFIT STORY FOR YOU 


SILVERCOTE actually speeds 
siding application because it goes 
on clean—no smudging... no 
costly clean up work. EXTRA 
profits—SILVERCOTE costs you 
only pennies more per square, yet 
gives the buyer far more! 


SELLING PLAN! 


A 
Sell SILVERCOTE Reflective Insulation on every siding 
job. Really helps close sales! 


2 Add a profit by suggesting low-cost SILVERCOTE 


Simplex applied over 


attic joists. So much year-round 


insulating benefit for so little, customers go for it. 


distributed by 


BIRD Bird & Son 


& SON inc 


and 


| Estill 75 The Flintkote Co. 


*T.M. Reg. U.S. Pat. Off 


SILVERCOTE 


REFLECTIVE 


INSULATION 


fERCOTE 


REFLECTIVE INSULATION 


SWEETEST VALUE STORY FOR YOUR PROSPECTS | 











round reflective insulation com- 
fort.” It sounds like value—and it 
is value. The kind of plus value 
that puts any smart applicator 
*way out ahead of competition. 





Full efficiency is achieved only when 
reflective surface faces a %" air space. 
However, in most siding applications 
Ye" air films exist, permitting SILVER- 
COTE surfaces to reflect radiant heat. 

















START NOW! FILL IN! MAIL COUPON 


Start now! Fill in, mail cou- 
pon for FREE Samples and 
FREE Book—"How to Sell 
and Install SILVERCOTE Re- 
flective Insulation." Do it now! 


Silvercote Products Inc., 161 E. Erie St. + Chicago 11, Illinois 


Firm 


Address 





City 
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FREE literature! 


Check the boxes opposite products or 
services about which you want informa- 
tion. Fill out the coupon. You will re- 
ceive FREE the latest BOOKLETS, cata- 


logues, information and details from the 











manufacturers. Do It NOW while you 
are going over the list. and send to 
American Roofer & Siding Contractor, 
425 Fourth Avenue, New York 16, N. Y. 
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Short Cuts 
Profit Makers 
Catalogs 


About New 
Roofing, Siding 
And Insulation 
Products 

You Need To Know 


Check Numbers Wanted — Fill in Coupon —Tear Off and Mail 


erican Roofer & Siding Contractor . Insulation, Sprayed 

5 Fourth Avenue () 34. Kettles and Pumps 
New York 16, N. Y. . Knives, Roofing 
Send me facts on the items checked. . Ladders 

. Aluminum Awnings ; Lowers 
_ Aluminum Roofing [] 70. Mechanical Gravel Spreaders 
. Asbestos Cement Shingles . Membrane Fabric 
. Asphalt Roll Roofing - Mops & Yarns 
. Asphalt Siding . Nails C) 60. 
. Backer Board . Prevent Burns 

[ Pigeon-proofin Other 

. Caulking Compounds & Guns » Cieep 8 
. Caulking, Pre-Moulded & Closures 
. Cold Process Roofing December, 1952 


. Roof Carts 

. Roof Coatings 

. Roofing, Asbestos-Cement Corrugated 
66. Roofing & Building Specialties Manual 

. Scaffolding 
50. Artificial Stone Siding 

. Sprayed Sidewall Resurfacers 

. Tools, Catalogs of 


Underlayment for Roofing & Siding 


Items 








. Decks, Roof, Precast Gypsum Slab 
. Felt Laying Machines 
. Flashing Fabric 


. Gutters, Eaves Trough, Leaders 
& Downspouts 


. Hoists & Derricks 
. Hot Stuff 
. Insulation, Batt & Blown 
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NOW - LIFETIME FINISHING FOR EXTERIOR WALLS 


Pressure-Sealed to Sidewalls in One 
Low-Cost Application. This revolu- 
tionary finish is shot on by powerful 
air pressure — fills cracks and holes, 


" coats of paint! Applied without fuss, 
muss, or odor. 


hides ugly flaws, gives a beautiful 
: BEFORE texture that's actually thicker than 10 


ASBESTOS THE MOST WANTED 
—MOST IMITATED 
ORIGINAL EXTERIOR oe 





trademark 


— DISTRIBUTORS 
DEALERS es new 1% acre West DISTINCTIVE NEW BEAUTY! 
Completion of ano » us to make © few ... your choice of modern colors! 


t plant permits vu : 
Coast plant. Pertrritories available. NEVER NEEDS PAINT 


NE TODAY! FIRE RETARDENT — WATERPROOF! 
WRITE, WIRE OR PHO INSULATES AGAINST HEAT AND COLD! 
INCREASES BUILDING’S VALUE! 


LIFE EXPECTANCY 15 TO 20 YEARS! 
FOR OLDER HOMES— Asbestos KENITEX bonds per- +++ SAO CEGING, Crating Or pectings 


fectly to stucco, brick, block, frame and stone — hides Manufactured by the Kenitex Corporation, world’s 
old flaws yet retains original lines. largest exclusive manufacturer of exterior coatings. 








FOR NEW HOMES-—This long-lasting finish retains its GET INFOR- SQ eee Bee ee 
beauty year after year without chipping, cracking or MATION TODAY 


a Kenitex Corporation 
peeling! ON THIS “NEW 4 2959 E. South Fairfax Ave. 
FOR COMMERCIAL BUILDINGS — Asbestos KENITEX a) eee ee 
avoids costly maintenance; keeps new looking! : . ne 





KENITEX has been laboratory-tested and used by the 
most prominent industrial concerns, as well as applied 


= 
gz 
& 
M 
to over 100,000 homes from coast to coast! * 
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tot 
© 1950 Kenitex Corp IY ee LORS Stote 
KC-115 (536) 
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residence roofed with “Centur 


Red Asbestos Shingles. APPLICATOR: 


lee and ARCHITECT: Louis R. Moss, both of \ 
ngtor f Cc Ye — = 


5 Random width, thatched butts of “Century” 
Here S a roof that helps you No. 5 Shingles give appearance of Ameri- 
can method, individual shingles. Available in 


sell the house— Spanish Red, Surf Green, White and Black, 


“CENTURY?” AsBesTOS-CEMENT ROOFING SHINGLES 


Looks good = You have the strongest kind of sales appeal when you use “‘Century”’ 
for life... = Roofing Shingles on a house—for here is a roof that is smart and 
rich-looking and w// stay that way for life! 

A variety of }=[he color is built right into these asbestos-cement shingles—they 
beautiful colors... .4*t fade. So with several handsome colors to choose from you 
can achieve any effect vou desire. 

Bans fire, And it’s a roof that can’t burn, soak, or rot, and will never feed 


rot, termites... termites, or need painting. 


Moderate in =You'll find “Century” Shingles are a profitable roof for you to put 
cost, goes on 


; on—large units permit fast application. Ask your K&M_ Dealer 
ast... 


about “Centurv” Asbestos-Cement Shingles. Or write us direct 


we'll rush a reply 


KEASBEY & MATTISON 
COMPANY + AMBLER * PENNSYLVANIA 
America’s first maker of Asbestos- Cement Shingles 





Mink Di 


A” THOUGH predictions gen 
erally are for a strong home 
modernization 
the long 


) and repair market in 
pull of the vears ahead, the 
immediate picture is one of increas 
wig competition. Consequently there 
is a need for roofing and siding con 
tractors to seek out the new and 
more lucrative markets which have 
Arthur A. 


Hood, editor of The American Lum 


not so far been tapped 


berman, pointed out, 
Florida Builder 


as reported in 


“Everybody who owns a home 
that needs repair can put a dollar 
into the repairing or improvement 
of that home and get three dollars 
increase in the appraised value, be 
cause we have a three to one ratio.” 

Mr. Hood was speaking at a con 
vention of the Florida Lumber & 
Millwork Association in Tampa. He 
then listed 12 markets. Note that at 
least the first eight are entirely ap 
plicable to roofing and siding con 
tractors 

Market No. 1. The new home 
building market. Your opportunity 
there is one home for each 40 fami- 
lies per year from here on out. 

Market No. 2. The home repair 
ing and remodeling market. They 
bring 2 per cent annually for re- 
pairs and 2 per cent for improve 
ments and accessories, and 1 per cent 
annually for expansion. The poten 
tial volume here is nearly double 
that for new housing. 

Market No. 3. The farm market. 
The average farm offers $1,000 in 
potential annual sales per farm. 

Market No. 4. The heavy con 
struction market. Write your own 
ticket on that, but our school ca 
pacity is going to have to be doubled 
in the next 10 years, and that is just 
one segment of the heavy construc 
tion market. 

Market No. 5. The market for in 
dustrial, 
tional improvements. Figure that at 
2 per cent of the value of those 
buildings. 

Market No. 6. The non-construc 
tional uses of building materials 


(Continued on Page 32) 
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THICKNESS 
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THE 

PARKWAY GARDEN 
HOUSING PROJECT, 
CHICAGO 


(Formerly Garden City Housing Project) 


MAIZEWOOD ROOFING INSULATION 


1 


2 
3 
4 


HAS GREATER STRENGTH AND INSULATING EFFICIENCY 
IS SOLID INSULATION BOARD UP TO 1” THICKNESS (No Laminations) 
HAS HIGH COMPRESSION RESISTANCE 


1S MADE FROM FLAX FIBRE — LIGHT IN WEIGHT — 
EASY TO HANDLE — LONG LASTING 


Regular, asphalt coated, asphalt impregnated, 
or both asphalt coated and impregnated sheets 
are available in car or truckloads or in smaller 
quantities. Quick delivery from Maizewood’s 
central location. 


MAIZEWOO INSULATION COMPANY 
DUBUQUE, IOWA 
PHONE 2-726! 
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Higher standards essential 


contractor tells roofers 


HREE southern roofing and sheet 

metal contractors associations rep- 
resenting the states of North Carolina 
and South and 
Florida met recently in a joint board 
meeting for the 
of discussing common problems 


Carolina, Georgia 


and conference pur- 
pose 
of contractors and more effective asso- 
ciation activity in the southeast 

The meeting was regarded as highly 
the entire 
roster of board members of the three 


successful with practically 


associations present. The associations 
which met included : 

The Roofing and 
Metal Contractors Association. 

The Roofing and Sheet Metal Con- 
tractors Association of Florida. 

The Roofing and Sheet Metal Con- 
tractors Association of Georgia. 
RASM- 
CAOGA (nickname for the Georgia 
group) American Siding 
Contractor is enabled to present the 


Carolinas Sheet 


Through the courtesy of 
Roofer & 


closing speech made at this gathering 
by Steve Raymond, President of Giffen 
Industries, Coral Gables, on a subject 
of interest to all. Many thanks are due 


to B. L. 
Georgia 


the 
sending a 
most complete report together with 
pictures, and Mr. Raymond’s speech. 


Noblitt, Secretary of 


Association for 


Names of board members who at- 
tended the meeting are printed at the 
conclusion of Mr. Raymond’s remarks. 








ON OUR COVER 








The corrugated metal roof shown on 
our cover photo is being covered with 
Flintkote Nu Static cold process liquid 
roofing by the two roofing mechanics 
who are applying the coating with 
Alemite Versatal Spray Roofing Equip- 
ment. 


The roof is part of a 250 square job 
which was applied via pump through 
lines from drums placed on the street. 
Using the Alemite equipment the mate- 
rial was applied on a coverage basis of 
two gallons per square. 

J. W. Brooks & Sons were the con- 
tractors on this job which was put on 
in the city of Chattanooga, Tennessee. 


NE prime objective would be to 

raise the standards in the roofing 
industry and we can by working to- 
gether. 

First, each firm must do its part, 
then work through our local, State and 
National Associations. 

The Roofing industry has been sadly 
neglected, and in a general sense is in 
a serious state of affairs. As a whole, 
firms in the roofing business are looked 
down upon as being irresponsible and 
unreliable. One of the chief causes 
being the type of trade: A man is re- 
quired only to have a tarpot, a few 
hammers, and a truck and he’s in the 
roofing business. This, within itself, 
creates what we call “jackleggers” 
and “fly-by-nighters,” with practically 
no overhead, paying no licenses or 
taxes, carrying no insurance whatso- 
ever, but allowed to go around doing 
shoddy work, and issuing guarantees 
that are not worth the paper they are 
written on. 

This is one of the things that hurts 
our industry and is constantly leaving 

(Continued on Page 19) 
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CONFERENCE OPENS NEW ERA FOR WEST 





1952 


FHA Official Predicts Profitable 
Future For Home Modernization and Repair 


for December 


Che greatest era in maintenance, re 
pair and home improvements will be 
building up during the next few years 
to a climax along about 1960, accord- 
Arthur J 
FHA Title I, speaking at recent 
NERSICA Western ( Mi 
Frentz pointed out that there are thirty 


Director of 
the 


onference 


ing to Frentz, 


million homes more than twenty vears 
old and that the repair industry has 
only scratched the market among these 
in the last few years. 

and 
exhibitors at this first Western Show 
according to C. N. 
NER- 
could 


Enthusiasm among contractors 


was very high, 
Nichols, Managing 
SICA. Although 

have been somewhat better, according 
to Mr. Nichols, foundation 
has been laid on which to build bigger 


Director, 


attendance 
a definite 


and better shows in the years to come 
West Coast contractors are “heads-up”, 
according to Mr. Nichols, and eager 
to participate in betterment work in 
the industry through association §par- 
ticipation. 

Photographs at the left show 
of the activities at the Show. 


some 


Some 400 contractors attended from 
11 Western states. The next Confer- 
ence is now set for September 21, 22 
and 23, 1953 again at the St. Francis 
Hotel, San Here, building 
upon the fine start already made, new 
heights of progress will be achievea. 


Francisco. 


Photo at left: 

1. Left to right: Fred Lagerquist, Ken 
Jacob, Les Cleasby, (standing) Ernie 
Larson, Bill Armstrong, and Howard 
Mansur. 

2. Midget Louver: Edward R. O’Brien 
shakes hands with Don Thomas of 
NERSICA. 

3. U.S. Gypsum, West Coast, staffers 
have a hearty laugh. 

4. In this shot of A. Shelburne Com- 
pany, John Shelburne, center, demon- 
strates equipment. 

5. President Randall of NERSICA 
stands to right of man demonstrating 
RCS Tool Sales equipment. 

Co. and 
host to 


Manufacturing 
booths play 


6. Grems 
Kirby Industries 
large group. 

7. Atomastic: Left, Simon L. 
mutter, right, Max Goodman. 


8. Johns-Manville’s handsome booth. 


9. West Coast Branch managers dem- 
onstrate Aeroil Products. 


10. Merry group at the Bondstone 
booth. Elliott Mesnick is the smiling 
gentleman second from the right. 


Perl- 


Mr. Frentz’s comments were very 
optimistic. He stated 

“The nation’s housing inventory is 
in excess of 45 million dwelling units, 
and increasing by over one million new 
units yearly. 


units are in 
old.* * 


Over 20 million living 


structures over 30 years 


1] 


a sound and constructive development 
of one of the most fertile fields of pri- 
vate enterprise.” 
Bad Ethics Must Be Eliminated 
Citing specifically “per deal” selling 
and “model home” promotions, Mr. 
Frentz emphasized, however, that mal- 
practices, even though engaged in by 
only a few, must be eliminated. “You 
will never have a sound and respected 
industry,” he said, “unless you eradicate 
forever those evils encouraged by short- 


Seen at one of the conferences: On the dais from left to right: Ray Messersmith, Co-Chairman; 


Fred Mott, United Credits Corp.; 
NERSICA President; Ernest Upshaw, 
€. N. Nichols, NERSICA Managing Director; 
Louis L. Murphy, Bank of America; 
NERSICA 


lames DD. 


“T cite these figures to show the enor- 
mous size of the market open to you. 
May the decisions you make here at 
your first conference pave the way for 


Mitchell, 
NERSICA Director; Al 


John W. 


American Trust Co.; L. A. Randall, 
Riskin, Conference Chairman; 
Arthur J. Frentz, Administrator FHA Title I; 
Harms, Allied Building Credits; Don Thomas, 


sighted men.” 


After Mr. Frentz’s talk, NERSICA § 


Managing Director C. N. Nichols spoke 
on What Contractors and Lenders 
(Continued on Page 22) 





Expanded Built-Up Roof Forum To Include 


Insulation Slated For 
XPANSION | of Built-Up 


Roofing Forum to include Roof 


the 


Insulation is one of the prime features 
of the forthcoming National Estab 
lished Siding & 
Contractors’ Association 
which will be held again this vear at 
the Hotel Statler, N. Y., on Monday, 
Tuesday and Wednesday, Feb. 16, 
and 18, 1953. 

Featured speaker and leader of the 
Built-Up 
Forum will be Dr. C. E 
and Assistant 
neering, Experiment Station, Univer 
sity of Minnesota, Minneapolis, Min 
Dr. Lund has 
known nationally for his research and 
experiments 


Roofing, Insulating 


Convention, 


+= 
i/ 


and Insulation 
Pro- 


Roofing 
Lund, 


fessor Director, Engi 


nesota become well 


on various phases of 


built-up roofing and insulation. 
On the first two days Dr. Lund will 
discuss “The 


Fundamentals of Roof 


NERSICA Show 


All day Wednesday 

devoted to the Contractor 

Manufacturer Clinic on Roofing Oper 

ations. 

Monday and Tuesday Mornings: 
\n outline of the 

follows: 


Performance”. 


will be 


program is as 
1. Elements of air and water vapor 
2. Insulation 
3 Vapor permeability of 
materials 


roofing 


Mechanics of vapor diffusion 
Moisture migration within roof 
structures 
6. Roof Decks 
7. Construction of Built-Up Roofs 
8. Roof Failures 
9, Venting of Built-Up Roofs 
Contractor-Manufacturer Clinic: 
Wednesday All Day. 
\ll of Wednesday will be devoted 
(Continued on Page 33) 
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NEW ROADS IN BUILT-UP ROOFING: I 


AMERICAN ROOFER 


Vapor barriers 








By TYLER ROGERS 
Technical Director 
Owens-Corning Fiberglas Corp. 








One of the highlights of the 1952 Built-up Roofing Forum conducted 
by NERSICA at its convention in New York was the extensive coverage 
of such problems as “vapor barriers” and “blisters” by leading experts 
associated with roofing materials companies. Through the courtesy 
of NERSICA, we are at long last enabled to present a finally edited 
and beautifully illustrated version of several of the most illuminating 
talks which were given at the forum, along with some of the im- 
promptu questions and answers made after the various talks were 
concluded. 


= the course of this 
will try not to use 
terms, although | have 


which looks like a laboratory, and many, 


I 


discussion, | blamed for roofs that to leak 
that dripped 
said that I thought 
many roots had 
1 reroofed that didn’t 


seemed 
nv technical that never at all 
ipparatus on the insid 
here been patched 
] may use 


loosely 


ing f 


some of your ! ther at need it, simply 


iuse the architect had 
on the 


, whereas | 


For example, whe ‘ tall bec owner 0 


coal tar pitch or phalt ¢ n moisture come dowt1 inside 


bitumens, it doesn’t make any 1 ind blamed the roofe1 feel, 


pence because 1 am only dealing i and felt then, that very often the cause 


Bthe entire range of bitumens. I am \w failut o design properly; in 
not into telts | barrier 
Although | 


ulation 


going was left 
am 
company, with the prob 
Mnsulation, | am de: ith it in ger lem of the space inside the 
eral terms and all typ nd not l 
particular type or that 
can feel free to consid this a 
Story ot the pt 
las an aid to you 
Satisfactory job 
Last year, 
talk, I asked 
that the 


building 


anv vecause feel that the moisture within 


1 
I 

4; 
! 


you the buik 


ng is the cause of many of 
the 
brings in on top 


doing a of the roo n tl form of 


your difficulties in addition to 


ASIC 


iblem o vapor barriers moisture that nature 
rain or 
sleet 

you may recall, in our Here f dishes with 
think some 


frequently 


vou if vou didn’t water in then The water has 


roofer was heen heated to a temperature of about 


fri 


ae 
INSULATION 
Bedded while asphalt is hot 


PRIMER 


CONCRETE 
(er any solid deck) 


MINIMUM VAPOR BARRIER 
Adequate if no cracks develop in slab 


140°. I have a control on the heater 
because I don’t want boiling water. 
[ simply want warm water. 

Here is some foam glass which is 
completely impervious to moisture. No 
moisture can get through it. But it 
can get through the joints, so I taped 
two pieces together, and here they are. 
These two pieces are going on one of 
the dishes. 

Here is cork, considered to be mois- 
ture-proof, or largely so, and | am 
going to put a piece of cork on an- 
other of these dishes. Here is a fiber- 
board. We will call it anybody’s fiber- 
board. We put that on a third 
ot these dishes and cover it. Here is 
a piece of Fiberglas, familiar to me, 
and that goes on the fourth dish. 


will 


Over these dishes is a clean cover 
think that it is 
dry, shiny. I am simply going to put 


glass. I you can see 
one piece over each of these dishes 
underneath and let that warm water, 
which is no hotter than the roof will 
get—the will 150 
in the sunlight—remain there until the 
end of the discussion. 


roof get or 165 


Now I have to tell you what is going 
to happen because we can’t wait for 
this demonstration to be complete until 
later. I assure you that before this part 


STANDARD VAPOR BARRIER FOR ALL ROOF DECKS 
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for December 


Mr. Rogers here discusses the 
latest information now scien- 
tifically available on the pur- 


pose and 
vapor barriers. 


of the talk is over, moisture will be in 


each of these glasses on top. The only 


way it can get there is to come up 


in the case 
glass, through the joint in 
the insulation 


through the insulation, or, 
of foam 
If that joint is ground 
and fitted in tightly, there will be no 
moisture in there. If it is slightly loose, 
ir, as in the case of a job you might 
do, if it isn’t set up tightly or filled 
with asphalt, moisture can come up 
through there 

That brings us from the inside of 
the building up to the deck itself. Yes- 
terday we had a nice session on decks 
ill of which are porous to vapor. Va 
por the 
and if 
representa- 


can get up through 
mterials that are 
the 


tives or 


any of 
used in decks, 
deck manufacturers’ 


trade association representa- 

tives were here who were here yester- 

day and wish to challenge that state- 

ment, I will be glad to discuss it 
The 

to moisture, 


through, art 


that are 
that 


decks not pervious 


moisture can’t get 


steel, but vapor will 
7O 


go through the joints. It will g 
through gypsum, it will go 
through wood, it will go through con- 
takes time, of 


crete. It isn't 


But one of the 


course, it 
an instantaneous thing 
great failures of design of engineers, 
architects, and everyone else, (because 
is that 
they have tried to design to keep mois- 
ture off of the underside of the roof, 
but they 


it is a new bit of information) 


forget that moisture can get 
up further toward the colder air out- 
side, because, even though air does not 
go through the deck, moisture can. 

\nd so we come up to the top of 
the deck, and that is where can 
begin to stop this internal moisture 
from coming up and causing trouble 
on our buildings 


we 


The problem is to keep the moisture 
from getting up through the deck and 
into the insulation that is used above, 


construction of 


VAPOR BARRIER ON WOOD PLANK or other NAILABLE PRE-PORMED DECK 


or if there is no insulation, up to the 
underside of the felts, because mois- 
ture in that position can and does cause 
blisters. 

The tests that I have started here 
are simply to prove the need for a va- 
por barrier on all types of decks. 


What Is A Safety Vapor Barrier? 
I then come to the question of what 
constitutes a satisfactory 
rier on the deck. 
There 


vapor bar 


has been research recently 
done at the University of Minnesota 
by Professor C. E. Lund, who has 
traveled all over the country and has 
seen a great many jobs. I am building 
this story on his work as my author- 
ity. 

We have drawn, in Figure 1, what 
constitutes a minimum vapor barrier, 
according to his research, for use on 
a solid deck. A primer on the deck 
and a good flood coat of asphalt will 
in itself provide such high vapor re- 
sistance that moisture will not come 
up from the deck and go above into 
the insulation. 

That is a wonderful bit of informa 
tion because it doesn’t necessarily take 
any felts to make a vapor barrier if 
you mop, as he says, so that every bit 
of surface is glossy, so that there 
aren't any dull spots or any missed 
That is the trick. But it isn’t 
satisfactory in case any crack develops, 


spt ts. 


as we found out yesterday concerning 
the fine hairline cracks that develop in 
a gypsum roof, because cracks might 
break the asphalt vapor barrier. Con- 
sequently, nobody considers this con- 
struction a satisfactory job. 

But what Professor Lund found was 
that every time he investigated a roof 
that had behaved perfectly but had no 
vapor barrier the roofing 
contractor had done something of this 
kind just in order to get the insula- 


specified, 


tion salted down. In other words, he 
had asphalted the deck well enough so 
that he had formed a vapor barrier, 
even though the architect didn’t specify 
it. That is how Professor Lund learned 
this construction would do a vapor 
sealing job by itself. 

The diagram in Figure 2 is what h 
would call—and I think he is correc 

a standard vapor barrier for all soli 
roof decks. It is two felts mopped o 
the primed deck. Those two felts, if 
they are thoroughly mopped, will con 
stitute a vapor barrier. . 

Now may I emphasize again, ever 
to the dismay perhaps of the felt peo- 
ple, that the felts themselves are not 
vapor-resistant, and are not the vapor 
barrier. It is the coating of hot stuff 
that stops the vapor. The felts give 
body to it, they give something to mop 
on, they prevent material from drip- 
ping through, but your job is to see 
that your men get a complete coating 
of hot stuff that is glossy before any- 
thing is laid on. 

In actual practice, you prime and 
you mop your deck and your felts and 
then you mop again as you lay your 
insulation, so you really have three 
chances at building a good vapor bar- 
rier. 





I am personally opposed to four and 
five felts for this purpose because the 
roofer who builds a vapor barrier of 
four or five felts is inclined to trust 
the felts and slop the hot stuff on, not 
getting good coverage on the ground 
that he has so many chances of cover- 
ing dry spots in succeeding layers. 

Vapor can actually move transverse- 
ly in those felts from one spot to the 
other and so the felts don’t help at 
all unless you do a good mopping job. 

The diagram in Figure 3 shows a 
wood plank or nailable pre-formed 
deck. You have your dry felts nailed 

« ontinued on Page 31) 





Don’t merely 
Get your foot in the door 
Make them open it wide! 








P' [ yourself f ment l 

position or the ; = ‘ By R. L. WILLET 

10's answering that youre 1 Special to American Roofer 
ing. To them you're t test & Siding Contractor 


i long line of bell-ris 








thing from milk deli 
cleaning—right in vour own hor ’ , 
TI - K : sound ; if 
ey haven't mace ur omet | t and you've been 
up the walk 


wise to start with a question 


ot door-to-door sales 


ably have of door-to 
they do apply corvas one that is put in terms of the cus 
which affect your ch tomer’s self-interest. like. “Have vou 
foot in the door - thought about how much fuel you 
possible could save this winter with insulating 
who's at the door before opening tt 


In most houses, 


siding or “How would vou like vour 
. »~() “+r doesn’ I ' ; 
If the home-owner doesn’t like what pose to he the handsomest on the 


he sees, you won't get much further 


\nd yet, some roofing canvassers still 
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block?” or “How would you like to 
forget about maintenance for the out- 
side of your house?” You'll be able to 
think of many more which involve the 
customer immediately, instead of let 
ting him be an unwilling spectator to 
a show you're putting on 

Buying roofing or siding is rarely a 
matter of impulse. It sometimes takes 
persistence and persuasion all the way 
Here you can take a cue from the 
Fuller Brush Man. Leave something 
with the busy person for which you 
can call back later. He leaves a catalog 
If vou have one, that’s a good idea 
You can leave samples, photos, esti 
mates, pamphlets, ete. for leisurely 
contemplation with the person who 
says, “I’m too busy now.” And make 
an appointment to come back anothet 
time to pick them up 

When you've gotten past the first 
moment of hostility or indifference 
with your question or appointment, it’s 
easy to ask “May | come in?” Few 
people can refuse the direct question 
put politely. Your foot is in the door! 





load the dice against themselves by 


thinking they'll get by with a_ littl Covering The World eee 


stubble on the face. They neglect the 





Bvisit to the barber that should have 

Sheen made three weeks ago. They weat 

‘ Be lothes more appropriate to a be-boy 
devotee or a bum on the Bowery 


Most people have learne d to distrust tue BULBOUS Dome OF THE 
ds ‘od Loyd — _ ~ . TAS MAHBL OF INDIA iS 
at Aad ; ae It’s pis Ass see 58 FEeT IN DIAMETER AND 
to allay those first fears bv looking as \TS LIPPERMOST TIP iS DECORATED 
clean and conservative as possible Phe Write DIAMONDS . RUBIES 


more respectable you look, the mors 





pany and the kind of work it does THAN $25,000, 


\ssuming you pass inspection, most 
_s | 


respectable they'll consider vour com AND GEMS VALUED AT. ORE 
| 000! 


people will give you a brief hearing 
How vou talk and what you sav will 
make a big difference. Be courteous 
and don’t push too hard. A_ roofing 
business isn't a fly-by-night outfit that 
moves to another place when the suck 
ers in one area are exhausted. You 
want to build a local reputation. You 
want to be able to call back without 


embarrassment if this just isn’t a good 














time for them to buy 





Keep the phony gimmicks to a mini 





mum. Most people have had some ex 
perience with “poll-takers” and opinior 














surveys and the wise guvs who usé 





them to get a foot in the door. They're 
not necessarv when vou have a needed 


home maintenance product to sell. And 





By Elmo 











“Sell the prospect what he really needs 
and the jobs will se‘] themselves.”’ 


_ R sell a customer a roofing 
3 or siding job, but sell him what 
he wants and what vou think he should 
have to answer his needs.” That in 

the personalized 


Sealander of Lin- 


brief exemplifies 
used by Val 


who counts his satisfied cus 


Service 
den, N 


tomers by the hundreds in a compara 


tively small community. It also ex 


plains why he doesn’t have to employ 
any outside salesmen, or engage in ex 


tensive canvassing on his own part 


with the exception of several auto 


tours around his district to see what 


new homes are under construction, or 


to spot potential leads 
In his sales approach, Mr. Sealan 


der makes it a point to determine in 
advance what the customer's prefer- 
ences are; never tries to plug a par- 
“"s 


a brand which thev’ve heard 


ticular brand or type of product 


thev like 


Mr. Val Sealander is shown here in his home which also acts as his office from 
which he directs his highly personalized services. 


about in advance, probably through ads 
in the 
why 


larger consumer 
should I insist on pushing an- 


other kind, and so stand a chance of 





Experimental Houses Demonstrates New 
Techniques in Roofing and Construction 


In cooperation with HHF A, the University of Illinois is constructing the house 
above to show contractors how to take full advantage of time and material 
saving techniques in construction and repair. The information learned from 
these activities will soon be available to contractors everywhere. 


magazines, 


entirely losing the order?” he asks. 

In making calls, Mr. Sealander al- 
ways carries with hima full line of 
samples such as asbestos siding and 
wood shingles, together with manufac- 
turers’ literature on roofing, storm 
windows, gutters and leaders. These 
samples are carried in his car and 
brought out when the customer shows 
interest in them. He 
importance of color in siding jobs, and 
here again shows a strong tendency to 
let the prospect decide on 
he likes before he dwells at length on 
details of the job to be done. 


also realizes the 


the color 


If the people he talks to are still 
undecided and uncertain on what they 
like, then he makes it a practice of 
inviting them into his car for a short 
trip to see some installations he has 
made nearby. In most cases the pros- 
pect is satisfied by merely looking at 
the outside of the house, but on sev 
eral occasions they were pleased to 
talk to the occupant and get first-hand 
details of the work done. 

“Our personal guarantee on work 
manship, according to the type of job 
done, and ranging from 1 to 10 years, 
also is a persuasive sales convincer,” 
points out Mr. Sealander. “When our 
customers that we will make 
good any defects in workmanship, that 

(Continued on Page 29) 


realize 
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i ee ater 








U. S. C of C. Appoints 34 Man 
Construction Committee 


The Chamber of Commerce of the | 


t of a 34 


pment 


States has announced appointmer 
man Construction and Civ Devel 
Committee for 1952-53, headed by Normar 


P. Mason, treasurer of the Wm. P. | or 
Co., North Chelmsford, Mass 


committee includes five hamber di 
and representative ll segments 


building industry fr 


country 


During the year, the 
sider such subjects as 
ing construction market 
pu ‘ mnced x 


materials, credit a 


ng of private a 


Hollingshead Appoints Three 
in Research and 


Develop 


ment Division 
line with the R. M ] 


t Direct 


came Director 


J. T. Lyons App’ted Director 
Chicago Office, FHA 


1 


Commissioner Walter Gre 
Housing Administrat 
the appointment of Josep 


position of Direct 














nistration Mr. 
Director of 


ath of Ed- 


Morov, Fleck Appointed 
Sales Reps by Jones and Brown 


! i B Ww \ , has announced 
ippomtments 
wldberg Dis- 


the Albany, 


Left, Mr. Galen Fleck, and right, Mr. Joe 
Morov, New Jones and Brown sales rep- 
resentatives. 


has been ap 
representative for 
Morov. will 


Pittsburgh area. 


cover 


Lang Promoted To Ass’t 
Sales Mgr. Ruberoid Co. 


Eastern Division 


ing 


to the newly 


ta General Sales 
inced by The 


O'Leary, 
Manager, 


the sales 
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activities of all divisions and sales districts 
of the company. The Ruberoid Co 
serves approximately 12,000 dealers and 
distributors from 15 plants. 


now 


Prior to joining Ruberoid in 1939, he 
had been a salesman and sales executive in 
the building material business for 17 years 
He was appointed Ruberoid’s Eastern sales 
1945 following a number of 
service as New England 
for the company. 


manager in 
years general 
manager 


. « * 


Roofing Institute To Hold 
Scaffold Safety Forum 


Safe, legal and efficient methods of erect- 
ing scaffolds will be demonstrated at a dinner 
meeting of the Roofing and Sheet Metal 
Crafts Institute of New York to be held 
on the 17th of December 

Roofing and metal 
the metropolitan New York area are invited 
to attend. The free, and 
the preliminary dinner is a dutch treat affair 
rhe dinner starts at 6:00 and the scaffold 
demonstration starts at 8:00 P.M The 
demonstration may be attended without go 
ing to the dinner. 

Meeting place is the Hotel 
Central Park West at 82nd St., 


sheet contractors in 


demonstration is 


Alden, 225 
A - 


* ” * 


Reynolds Metals Announces 
New Distributor 


Announcement was recently 
David P. Reynolds, Vice President Rey 
nolds Metals Company, Louisville, Ken 
tucky of the appointment of Barth Smelt 
ing Corporation 99-129 Chappel Street, 
Newark, New Jersey as distributor of alumi- 
num pig and alloy ingot products 

This distributor will serve the foundry 
industry in the New York Metropolitan 
Area and will perform a valuable service 
to the trade by offering quick delivery from 
stock. Barth will stock all of the standard 
pig and alloy ingot products 


made by 


* . > 


Chase Appoints New Adv. 
and Sales Promotion Manager 
Mr. R. N. Conners, General Sales Man- 
ager, Bag Company, has announced 
the appointment of Edson E. Foster as 
\dvertising and Sales Promotion 
Appointment became effective November Ist 
Mr. Foster was with the Illinois Bell Tele 
phone Co., the United States Navy, and the 
Kemper prior to his ap- 
pointment with the Chase Bag Company 


Chase 


Manager 


Insurance Co., 
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Show 
them 
the 


MIST GRAY .. . here is a cool, c-o-0-1 
color that blends with everything 
... and gives a dignity that stands 
out in the community. 


SURF GREEN . . . always pleasing to 
the eye, near or far. In addition to 
SurF GREEN and Mist Gray, 
Flintkote, the color leader, offers 
DUSKTONE BLUE, a beautiful new 
shingle ...and SHADO-KOOL, made 


of FLINTKOTE 4 , especially for the West. 
KOOL-BLEND* 
Shingles! 








... and you'll see the of their money! 


There’s absolutely no doubt about it: the established trend in 
asphalt shingles is definitely toward light pastel colors for new 
construction as well as for modernization. 


And that definitely means Flintkote KooL-BLEND Asphalt 
Shingles. Feature KOOL-BLENDS . . . and you'll find that this trend 
will bring many more customers and profits to you! 


See for yourself! Flintkote Kool-Blend Asphalt Shingles . . . in 
lovely SURF GREEN and Mist GRAY... have incomparably soft, 
light colors. Colors that blend perfectly with their surroundings 
in the ever-shifting play of outdoor light and shadows. 





These very beautiful new shingles were created by Flintkote 
this year...and you know how much emphasis Flintkote has 
always put on style and color leadership. 

Since 1901, Flintkote has pioneered with color...and now 
Flintkote’s newest creation—KooL-BLEND—offers you fresh, un- 
limited sales and profit opportunities. 

Of course, these beautiful shingles have all the other Flintkote 
advantages, too. Selected felt. Stabilized asphalt coating. Top- 
quality Mineral Surfacing Granules. Rigid control in every step. 


Feature Flintkote Kool-Blend Asphalt Shingles! They’re just 
the thing to give your sales a big push in 1953! 


THE FLINTKOTE COMPANY, Building Materials Division, 30 
Rockefeller Plaza, New York 20, N. Y. 


*Reg. U.S. Pat. Of. 


FLINTKOTE...%¢2 cud Che Leader since /901 
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January through December, 1952 


SUBJECT MONTH PAGE SUBJECT MONTH 


ROOFING APPLICATION AND PRACTICE to Sell The Farmer? Then 
on. oe his Seasonal Calendar .. November 
] 92: The Shingle put Ok os 8 I ‘hoto Blow-Ups Make Business Getting 
A R voting Expert's Wisdon sphalt Window Displays a a November 
Shingles & Roofs y “ NOW Is The Time To Sell The Small 
Promenade Tile Deck App . - Town Home Owner oe .... November 
\ Rooting Expert's Wisdom Built-U p Don’t Merely Get Your Foot In The 

Re 10D a \polic aes 5 Door Make Them Open It Wide!. December 
Applied + h CONTRACTORS. U. S. A: YOUR COMPETITORS TALK 
' 1p Row a id - split ati “= ch 26 andid “Snaps” Make New Friends For 
Roof Maintenance Efficiency sentiz 1 1] Your Business February 
Roofing Expert's Wisdom, I\ Raakl ‘ His Camera Re rds Damage—P.S. Roofer : 

Roofs F lashings pri Gets Job : eeees March 
A Roofing Expert's Wisdom, \ he \pprentic ing Junior To Senior Salesmen 

tion Under Built-Up Roofs y Pays Off : ceeseescees April 
Consider The Customer's Viewpoint” Is 

ey to Sales May 


A | 


\ssembly-Line Methods Resulted 1 t 
Completion of Built-Up Job June ’ c teseeees 
How t oy Interlock Shii gles June Ringing Bells Time After Time Pays Off 
ete | } og <a ai For Contractor : ? 
Plastic Skylights Save Huge Glazing lis July : sap seatynt hepeewns 
Col 7 anet _— { | Ge Bie Rect Roofing Is DIFFERENT in Auckland, 
Job In West Ju New Zealand Pre re oe 
ob In s July 
low to Prevent Pitch Drippage August This Roofer Asks for Complaints ... August 
Vhat 7 Do About Buckled A phalt Siding Is This Firm's Bread-And-Butter September 
lea “ “ wan > ( < lait 


The Customer Knows EXACTLY What 


June 


\ 
} y S »ept Her 
( re Woes Roof Leaks: Their Cause sees He's Getting,” When This Firm 
and Prevention October Works : Digs” ae : September 
New Roads In Built-Up Roofing: | Know Your License Plates” Promotion 
Brings Huge Returns to Indiana 
Roofer ; Kabah ...-. October 
SIDING APPLICATION AND PRACTICE Rugged Dependability Of Contractor In 
. . Maine Brings Steady Business . .. November 
1952: Insulating Siding Outlook January Sell The Prospect What He Really 
Wider Use of Insulating Siding Can Cut Needs , we 
\nnual Lumber Waste April 
One Shingle Types Gain In Siding 9 EDITORIALS, REPORTS, REGULATIONS 
aies ine 
Powered Handling Methods Speed Siding 1952: The Contractor’s Outlook: “Mate- 
Deliveries July l rial Supply To Be Good” : February 
FHA Accepts Insulating Siding Over Convention Program March 
Fiber Or Gypsum On New Homes November Location of Booths and Exhibitors March 
Plastic Siding Is Now On The Market November Diversification” Keynotes 1952 NERSICA 
Convention . - May 


SELLING AND ADVERTISING Pictures of Booths at NERSICA Conven 


1952; The Shingle Outlook January re tion Controls Greatly Eased — 
; Pr ted Oiieniatea? saa Constructio ontrols Greatly Eased .... | 
gay Fag 3 Sele Ye ™ = NERSICA, Siaies Far & middle Western 
Apprenticing Junior To Senior sn . Onventions For 52-'53 ne July : 
Pavs Off A nest " Georgia Roo ing Convention_ = \ugust 
What Makes Salesmen Tick Ti First NI RSI \ Western Show, 'Frisco, 
101 Ways to Cold Canvass For Hot Pro JER, SIEF severe re sseees. e+e» October 
pects, I, That First : Conference Opens New Era For West .. December 
Cnusider The Customer's Stes: + f FHA Official Predicts Profitable Future 
Raw te Sales 7 F Ir Home Repair esse cress December 
Overlap Shingle . . * Rae Ex inde 1 Built-Up Roof Forum To In- 
Sales Tun lude Insulation, NERSICA .. .. December 
101 Ways To Cold i s MANAGEMENT 
Right Mental Attitude June l 
101 Ways to Cold Canvas I] \BC’s On Price Control For The Roofer 
cerity Pays—And So Does Flattery July l & Siding Contractor .. setxgicces ROOD 
Roofing Experts Say Repair Boom | t xamples of Pricing Under CPR 93 February 
Way August 1] AR & SC Survey Shows Healthy Diver 
“Gimmick” Tie-In Wit al A Draws sification By Contractors ..... February 
Roofing Business \ugust ) NERSICA Convention To Feature Forum 
Bad Weather Can Mean Good Business li On Built-Up Roofing eee . February 
You Take Advantae i It September ) \pprentice Mechanics Needed, | ; .. March 
Follow These Six Tips l re Built-Up Roofing and Credit Forums Set 
Asbestos Siding September 2 For Convention . va March 
“Fire-resistance” Line ; g J pprentice Mechanics Needed (Cont.) April 
Month tob 13 Law Favors Roofers When Customer Re- 
Color! It Has Caught Id 1] ling fuses To Pay on “Faulty” Jobs .... April 
Roofs ber l Apprentice Mechanics Needed (Conclu- 
Turn A Small Job Int i By 10n ) May 
Suggesting Conversions a ter ober 2 Industry 
sions ose Title I Rights ; os ee 


Vapor Barriers December 


December 





for December, 1952 


Higher Standards Essential 


(Continued from Page 9) 


a bad impression in the public’s mind. 
[his very unfair competition is also 
forcing some of the otherwise good and 
reliable firms to use un- 
scrupulous tactics, such as short-chang- 
ing of materials and skimping on 
workmanship in order to survive in 
business. 


sometimes 


It is also constantly hinder- 
ing reliable firms in trying to raise 
the standards of the industry, as, like 
all businesses, they must make a profit 
or go out of business 

\mong the things | feel can be done 
to eliminate such unfair competition 
and raise the standards of our indus- 
try would be ordinances adopted 
through the building departments of 
Such ordi- 
nances though, must have teeth in or- 


the various municipalities 


der to accomplish their purposes, so 
that violators would be prosecuted and 
fined. Some of the important provisions 
to be desired in such ordinances are as 
follows: 

1. A uniform Code covering quan- 
tities and types of minimum materials 
for and 


various roofs, with uniform 


standard methods of application. 
2. The building department to re- 


Presidents of various associations at the 
Georgia meeting gathered in convivial 
harmony: Left to right, Howard Car- 
penter, Florida; W. M. Jones, Sr., Geor- 
gia; Joe H. Piper, South Carolina. 


quire the roofing firm to take out per- 
mits for work on all types of new con- 
struction as well as reroofing. With 
permits issued only to licensed roofing 


19 


contractors, who hold occupational li- 
censes and are in good standing in 
that municipality. 

3. To become a licensed roofing 
contractor, one should be required to 
take a rigid examination in the appli- 
cation of all types of roofing, as well 
as proper materials to be used ; reading 
blue prints and estimating costs; an- 
swering various administrative ques- 
tions on Social Security Taxes, Sales 
Taxes, Insurance, and so forth, also as 
to how and to whom such items are to 
be paid, and by all means be required 
to show financial responsibility, and 
that proper and adequate insurance 
coverage is carried, all these before 
issuance of a license. 

4. It should be required that the 
building inspector be notified by the 
roofing contractor when taking out the 
permit, as to when the job will be 
commenced so that the building inspec 
tor can inspect the materials, and ind 
application at various stages. 

Such ordinances could create uni- 
formity throughout the roofing indus 
try and could be worked out by our 
State Associations and passed on to 

(Continued on Page 24) 
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Should Carry ...... ‘ 
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Avoid Them siaens piewiniiee 
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TOOLS AND EQUIPMENT 


Tools, Tips On Care, Il 
Take Care of Your Tools! 


Legally 
Are 


Roofer 


Non-Em- 
He 


Essential, Contractor 
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Lead to Lead Poisoning 
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WHAT'S NEW? 


Equipment—Booklets—Practice—Materials 


Glass Plastic Skylights Three-Way Clamps Built Up Roofing Manual 


imp now being Ek, F. Dittmar, Sales Manager, Built-Up 
\ melites narketed David Lev nnounced to Rooting Department, The Philip Carey Mig. 
, | ht ve thy t ! t ly made for Company has announced the completion of 
sections of a new Built-Up Roofing Specifications 
is used, it Manual 

1 clamp or The Carey Manual is stated to be the 
most complete ever produced for architects, 
engineers, contractors or applicators. It is 

1 compilation of valuable roofing data. 
Included in the 80 page Manual is com 
information necessary for the specifi 
w erection of bonded built-up roofs 
d changed specilications can be added 

Manual up-to-date 


. + * 


Roofing, Siding Catalog 
Xa 3 four-color Asphalt Rooting 
and = Sidin talog has just been issued by 
Certain-teed Products Corporation. The new 
wok covers Certain-teed’s complete line ot 
asphalt rooting and siding products, and is 
illustrated with 90 full color pictures which 
faithfully reproduce Certain-teed’s distinc 
tive color blends, pastel blends, two-tone 
lors and solid colors. In addition, the cata 
has a flow chart showing how Certain- 
Asphalt Shingles and Sidings are manu- 
factured and a description of Certain-teed’s 
exclusive “Millerizing” process for super 
Carbide Tipped Saw Blade saturating the base felt with asphalt 
for Roofers Ting 8g ols, Se age renal ang iicag acre pate 
tipped blade capable of reta “Cygpoentigg v. by some of New Colored Siding Booklet 
pois tting a Oe ventilat { i A new multi-colored siding booklet has 
~s ; , : just been issued by the Flintkote Company 
to show how application of insulated siding 
make a new home out of an old one. 


appliance 
ring flat 
de tipped 


A greg seu alone 8 1 Newly-Marketed Roofing 
ss where 5 n le Materials 


Ia} 
ivailable Cute Bon 
justify 


New Built-up Roof Book 


Built up roof speci 


I 


’ 
book, has just been relea 

sum Company. It cor 

mendations for the 

of their built up roo 


The piece of literature tells exactly how in 
" 
catalogue is listed 


sulated siding gives the home owner weather 


architectural listing proof protection and insulation. The cover 
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of the brochure showing the difference be 
tween a home before and after siding was 
applied is shown in the accompanying illus 
tration 


Translucent Plastic Roofing 
and Siding 


Structural sheets of translucent Fiberglas- 
reinforced resin plastic to match the stand- 
ard 5-V crimp metal roofing and siding 
sheets is now on the market for the first 


a Big, New, Profitable Market! 


a ae 


MINGOTLE Sim 


3. U.S. Pat. Office 
Concrete Blocks 


New, in-the-plant process for surfacing concrete 
blocks to give a beautiful colored stone effect 
You are familiar with the methods of surfacing a concrete 
a  N eet eae block wall with simulated stone. You see those good looking 
gn Rh esc teenie ogg = oe jobs going up. MINGOTILE achieves the same results but 
— at coe in th a faster, and at lower cost. The stone-like finish is built on 
are made to nest. Fastenings are made by at the plant. 
ie deidiie. eakd tor aes ae Valuable State Distributorships 
— 2 A nie Mca a thas | Your state may be one of those still open on an 


tral slucent stru 





ssa Gala be thas ears set nae exclusive basis. You can license dealers and manufac- 
ings, according to the manufacturer, 1 turers. Or you can manufacture yourself and set up 
pe racidigelal ge rol earlier age Ae dealers. Or both, if you prefer. Only a reasonable 

amount of capital required. You don’t have to be in 
the block business. Factory supplies everything needed 
Metal Buildings Insulation (except the few minor items you can readily get 
Booklet locally). Write for details on this money-making 

Metal buildings need not be hot as ovens opportunity. 


bem aie -MINGOTILE, INC 


4418 First Ave., North Birmingham 6, Ala. 
Telephone 59-7992 


Glass Cutters | Ld, EUREKA 
tters, f O 








\ new line of glass 


celi-contained display unit, has been an RS FIBERGLAS MOPS 


nounced by 


t val Ile T $A ‘ - on 

pany , x 
According the « vy, the new Hyde No-char Aluminum Sleeves 
Glass Cutters three outstanding fea Maximum Hot Stuff Pickup 


tures—grip, balance and sharpness. Based on 

a careful survey among professional glass Easy and Uniform Spread 
cutte ra. + har 1] 1, < } S nti “2 ll 

a ma ar ge Fagor ont r "5 ma © WRITE FOR LITERATURE AND PRICES 


index r, to pr rm comfortable 


sii: “Whee teunde. in ato eae wink tal “QUALITY PAYS FOR ITSELF” 


to side. In ation, the hana oes 2 ee OR Se OR ee oC On Oe 


ee eee 1808 CHOUTEAU AVE. ST. LOUIS 3, MO 





Building Insulation. by Paul CL close, B.S 
3rd Edition—Revised and Enlarged, contains 
372 pages, 18] illustrations, 65 tables, is fully 
indexed, durably and handsomely bound in 
washable cloth to give the utmost in service 
mrice xt $4.9 

In this new edition an effort has been made 

sover the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
w the remodeling of an old one. The book has 


been brought up to date in jetails 


Sheet Metal Work, by William Nuebecker 
f 1g¢ ratior A generously 
llustrated manual of practical self-instruction 
in pattern drafting and construction work. It 
includes chapters on tools, methods of obtain 
ing patterns, workshop problems, problems for 
ight gauge metal, coppersmith’s problems 
problems for heavy metal, skylights, roofing 
sornice work and patterns for forced-air fit 
tings 


Asphalt and Allied Substances, by Herbert 
Abraha . $ for New Edition 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume has 


rages 


333 illustrations, 122 tables and charts, 12,000 
references and 9,000 patent citations. Included 
wre sections on prepared roofing-asphalt shin 
gies. built-up roofing and waterproofing 


Skylight and Room Tables. by H. Collier Smith 

34 Pages. $1.50. This is a time-saving refer 
ence book, giving the true lengths of all bars 
for skylights and roof rafters of standard 


pitches. The author is a practical skylight man 


How to Estimate for the Building Trades, by 
Townsend-Dalzell-McKinney. $5.50. 633 pages 
318 illustrations, 44 tables. A complete and 
practical book on the estimating of mate 
rials and labor, plus the actual practices of the 
various trades in handling construction details 
For the estimator, contractor or builder who 
does not have bulging files of cost data, this 
book will prove to be indispensable 


Cash only—List the books you want, attach to 
check for the proper amount, and mail to . . 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave.. New York 16. N. Y. 


Louis L. 
Conference, as 


AMERICAN ROOFER 


Murphy, Vice President, Bank of America, speaks at the Western 
Arthur J. Frentz, left, FHA, Title 1 Administrator and John 


W. Harms, right, Vice President, Allied Building Credits, Los Angeles, look on. 


FHA Official Predicts Profits 


Continued from 


as a pretact 


iat followed, for which 


Monday aftet 
Was " \l 
Conference 


Ernest M 


Noor Riskin who 


served as Chairman, as 
sisted by Upshaw and Ray 
Messersmith as Co-Chairmen. He in 
NERSICA President, L. A 
Randall of Lansdowne, Pa 

The Forum panel, headed by Mr 
Frentz, included John W. Harms, Vice 
President, Allied Building Credits, Los 


san 


troduced 


Francisco, 
Amer 


Res 


Angeles ind fron 
James D. Mitchell, Vice 
ican Trust Co.; Fred ¢ 
Megr., United Credits Corp., 
| Murphy V ice Pres... 
\meri i 


Pres., 

Mott, 
and Louis 
Bank of 


“Building Specialties Forum” 


The Tuesday afternoon “Building 


Specialties Forum” was led by three 
Jack Orchard, 
Pres. of Orchard Bros., Rutherford, 
N. |. and of the National Metal Awn 
ing Association, speaking on “Awn 
ings’; Ned Krasney, Asst. Sales Mgr., 
\lumatic Corp. of Amer “Com 
bination Storm Doors and Windows,” 
ind Frank “Mp of S. M 


Cory ratlo Jal 


speakers rhe s€ were 


ica on 


Ludman 
uusies,”” 

“Par Deal” Forum 

W ednesday 
‘Par 


again provided 


Che final session Da 
devoted 


Better Business Ethics 


ifternoon Deals vs 


for continuing discussion of means of 
improving the ethical standards of the 
industry 


\ll salesmen ot contractors in the 
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area were invited. They heard how 
they can help their employers correct 
reprehensible conditions that bring con- 
demnation and discredit on the in- 
dustry. 

Managing Director C. N. Nichols, 
again the moderator, gave a brief sum- 
mary of NERSICA’s attitude in which, 
“pulling no punches,” he bitterly con- 
demned “par deals” and related forms 
of selling, stating in part: “We can 
collectively and through education to 
the industry and the public lick this 
problem of better ethics.* * This Con- 
ference should indicate its importance 
to all in the West.” 

On the panel for the open discussion 
of the subject were Muriel Tevetkoff, 
General Manager, San Francisco Better 
Bureau; J. F. Pendergast, 
Executive Assistant for the San 
cisco Office of FHA; N. J. Morrisey, 
Registrar of Contractors’ State License 
Board of California; and E. W. Ford, 
\ssistant Registrar. 


Jusiness 


‘ran 


Notables Present 


\ number of NERSICA Directors 
were present. These included Past 
President Joseph E. Somerset, Boston ; 
Director A. J. McRae, Long Island, 
N. Y.; Director Arthur G. Eller, 
Louisville, Ky.; James Tice, Baltimore ; 
Director Jack Tatt, Cleveland; Archie 
S. Adams, Ft. Wayne, Ind. 





CONVENTION ISSUE, 
JANUARY! 
WATCH FOR IT 
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Reynolds States Prod. of 
Aluminum Will Be 10 


Times That of Start of Ul ite Versatal Py ps 
World War II mn m 


When plants now under constr help you spray 45 squares per hour 


tion are completed, the nation’s ca- 
pacity for the production of aluminum 
will be nearly ten times that available 
the start of World War II, David 
Reynolds, vice-president in charge 
sales for Reynolds Metals Com 
pany, asserted at Pebble Beach, Cal 
at a meeting of the National Associa 


tion of Aluminum Distributors 


Mr. Reynolds pointed out that alu 
minum is the only major metal which 
is no higher in price today than it 
was before World War II, despite the 
tremendous increase in labor, trans- 
portation, and material costs during the 
past 12 years. Since the beginning of 
World War II, Mr. Revnolds said, 
consumption of aluminum has passed 
one major metal after another, until 


now it is second only to steel in actual 


rm wed ech en , FS ways berfer Look / 


. ; - 1, Lowers Costs through Easier Application 
Increase In Capacity With Alemite Versatal Equipment, the roofer uses a light 
i a ; eottiee 5 foot spray head and light flexible hose. This eliminates 
re huge imerease in productive carrying of materials by hand — insures a better, more 
capacity now taking place is due,” Mr : profitable roofing job. 


Reynolds said, “to the immense de Brings Far Safer Working Conditions 
No burns are possible when you spray cold applications 


armament and civilian needs. In World with Versatal Equipment. No buckets or drums to hoist 
to the roof. Compressor and drums remain on the ground. 


mand of our dual economy of military 


War IT about 70 percent of the alumi 
. 7 : Increases Profits with Modern Equipment 
num required for defense was used to : 2 
=" aia as used t With Barrel-to-Roof Versatal Equipment you can pump 
from the original container direct to the point of applica 
“eg , 7 tion using as much as 300 feet of hose. This is the modern, 
Since then, the designers of military ' more profitable way to apply roofing. 


produce aircraft alone 


weapons have written aluminum into 
many other specifications. Military de- 


signs are taking full advantage of alu- For complete information, call the 


ninum’s lightness, resistance to corro nearest Alemite distributor, or write 
sion and its many other wonderful Alemite, Dept. A-122, 1830 Diversey 
properties. The result is that at present, Parkway, Chicago 14, Illinois. 


BROT NRA TNE od I TARMMI™ BE EE 


aircraft accounts for less than 50 per 
ent of the military aluminum consump 
tion.” 


Mr. R ld : Prevent Pitch Burn! 
T as 


AEVHOL said that m_ recent 











vears, more than 4,000 new peacetime 


with 
uses for aluminum have been perfected, TARBASK 


“Buy from Frey” 
ind that aluminum is rapidly replacing ne ee ae T O O L S 


Churchman Products 
many other materials which are scarce 168 N. Wabash Avenue, Battie Creek Michigan FOR THE ROOFER 


in supply and higher in price 





Frank P. Frey & Co. 


. 2634 W. MADISON STREET 
13 percent of the industry's output. Ready Made CHICAGO, ILL. 


Steel distributors sell 20 percent of that ROOFER’S MOPS 
industry's production. Mr. Reynolds Roofer’s Mop Yarn, Cut Lengths 
E. L. HILTS & CO CLASSIFIED AD 
. . e - 2 . 
Box 2384 Hickory, N. C. SEE PAGE 34 


In 1950, aluminum distributors sold 




















predicted that the aluminum distribu- 
tors will surpass the percentage sold by 
distributors for the steel industry 




















Higher Standards Essential 


local Associations 1 adopted in 
locality 
Che South Florida Roofing and Sheet 


Metal 


been 


Cas 


Contractors \ssociation has 


g type s ot 
by 20 of the 


different municipalities in Dade Coun 


lortunate in getting 
such ordinances adopted 


1 


ty, Florida, but all could stand various 
mnprovements 
ther 


take 


are 


important steps we should 


collectively to raise our standards 


is follows: 
Steps To Take 


condemn 
ads 
prepared 


root coatings and such, with pr 


1. For local associations to 
that carr 
published by shysters of cold, 


local new spapers large 
mises 
of long term guarantees 

2. We should take 

better 


particularly in the 


to train men im 
train 
ind lead men, and tea 
sibility in order 


respo 


tools, 
down 
property, property 


look after 
forth, 
waste of 


and will equipment, 


and so thereby cutting 
on 
damage, bodily injuries and auto acci- 
dents. We must get rid of the 


g 
and the wine-heads that some are using 


time, 
bums 


in application crews 
3. Many of 
We 
roofer’s 
crafts ot 


our roofers are under- 
maintain a 


other 


paid should work to 


pay comparable with 
} 
i 


equal skill, this will greatly 
overall picture 


should 


elp the 

+. We 
ittention to 
trucks, kettles, and equipment by keep- 


lefinitely pay more 


the uippearance of 


rt our 


ing them clean and in good condition 
We 


more 


should also require our crews to be 


I think all 


is very im- 


neat appearance 
will < yearance 


iy 
be more harmful 
uur business than 
the 


ippearance ot average roonng 


crew as they in front of a cus- 


tomer s wit not only 


uipment un 











“Heet-Master” on Pneumatics 


"HEET-MASTER” 
KETTLES 


are 


SAVES OVER 50% TIME — FUEL — LABOR! 


AT YOUR 


© SAFER 
"© STURDIER 
© ECONOMICAL 
© EFFICIENT 
© DEPENDABLE 





HARD RUBBER TIRES - 
dise type wheels in the following capacities 


HEET-MASTER KETTLES ARE AVAILABLE ON SKIDS + STEEL WHEELS - ape 


And on Pneumatic Tired Modern Automotive 


30 - 55 - 80 - 115 - 175 - 230 - 275 - Gallons 


methods 





Spread Gravel | asx 
Evenly — Faster 
with the Aeroil 
“Gravel-Master” 
Leaflet 667 


FOR CATALOG 418-A 


TIAL 


AEROIL ROOFERS’ KETTLES, ROOF 
PUMPS AND FULL LINE OF ESSEN- 
TOOLS AND ACCESSORIES 


see | LAY FELT 30% 
FASTER! 

AEROIL-RIX 
FELT LAYER 
LEAFLET 663 


my plant . 


In rec 





Chicago * 
geles * Seattle * 





Products Company, Inc. 
South Hackensack, N. J. 
Branch Offices and Warehouses 
San Francisco * 
Pittsburgh * Jacksonville * 
Dedham, Mass 


Dallas * Los An- 








Temple City, Calif. 
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sightly, dilapidated, and dirty, but all 
the men as well, and [ think you will 
agree that tne customer will teel that 
his job will be just as :ioppy as the 
equipment and men appear to be. 

5. Management should hold more 
meetings with the men, keeping them 
posted as to profit, as most employees 
generally believe that management is 
making money hand over fist. In these 
meetings we should also put on rigid 
safety programs in order to hold down 
accident our insurance, 
whether compensation, property dam- 
age, or automotive, is in- 
dividual firm experience. These meet- 
ings will create a much better relation- 
ship between 


rates, 


as 


based on 


management and em- 
ployees. 

6. We must insist on high quality 
workmanship and instill in the applica- 
tors a desire to be proud of the work 
they perform. 

7. We should definitely be more par- 
ticular in employing men, and be sat- 
isfied, after employment interview, 
that the man is capable of doing the 
job and is physically fitted for the job. 
Much of the above can be corrected 
if management will take a little more 
interest in selecting right men for the 


BUILDING SUPPLY HOUSE 


K. F. APPLICATORS 


1 other modern, 

date equipment and 
sold 
the contractor who roofed 


me on 


I'm no 


expert, but I'd say I got 
an excellent job 
rd time. 


Bridgeport, Ohio 
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job, and not just hire anyone that 
happens to come along. 

rhe roofing trade, in my opinion, is 
a good trade, for regardless of where 
a man may be, even though new con- 
struction ts laggin 


ng, there is always 
re-roohng to be done 


ie, but the indus- 
try can be improved greatly, and by 
all means should be improved 


Participating Associations 


The Associations participating in 
the forum were: 

Carolinas Roofing and Sheet Metal 
Contractors Association, of which Joe 
H. Piper, Greenville, S. C., is presi- 
dent; Rudy Barnes, Charlotte, N. C., 
vice president; W. T. Fort, Sumter, 
S. C., vice president; and Julian Mc- 
Keithan, Wilmington, N. C., secretary. 

The Roofing and Sheet Metal Con- 
tractors Association of Florida, of 
which Howard Carpenter, West Palm 
Beach, Fla., is president; Vernon 
Blank, Daytona Beach, Fla., 1st vice 
president; A. C. Ferguson, Jackson- 
ville, Fla., 2nd vice president; Steve 
Raymond, Coral Gables, Fla., 3rd vice 
president; and P. D. Arnold, Clear- 
water, Fla., secretary and treasurer 

The Rocfing and Sheet Metal Con- 
tractors Association of Georgia, of 
which W. M. Jones, Sr., Augusta, Ga., 
is president; G. C. Pacetti, Savannah, 
Ga., vice president; K. F. Dunlap Jr., 
Macon, Ga., past president; and B. L 
Noblitt, Augusta, Ga., secretarv and 
treasurer 


Maintenance Loans 
Hit Record High 
For Half of 1952 


Home maintenance and repair loans 
insured by the Federal Housing Ad- 
ministration under its Title I program 
leaped to a record high of $450,390,- 
159 for the first six months of 1952 
This compares to $304,947,339 for a 
similar period in 1951, the previous 
record year. 

The volume of Title I loans is taken 
as an indication of the total amount of 
money spent annually for home mod- 
ernization. This is estimated at 
$3,000,000,000 for last vear. 

The FHA insures loans for both 
materials and labor. For example, 
money can be borrowed to buy asphalt 
shingles for reroofing and to pay for 
application. Labor costs are kept at a 
minimum because asphalt shingles can 
be applied over most old roofing. 


: 


THE SHORTEST DISTANCE BETWEEN ye ~ 
STs 8 COMPLETE LINE 


NOW... 
A COMPLETE LINE 
Old American 


assestos—cement SIDEWALLS 
TRADITIONAL and ROOF SHINGLES 
SHINGLES Take your choice of these 


...faithfully duplicate th: . : 
mellow beauty of season- practical, attractive and 


ear cai asain economical sidings and 


HEXAGONAL roofings, made of fire 
SHINGLES and weather resistant 
.--have attractive hexago- asbestos-cement, to 


nal shape that takes less 
labor and material to apply. meet every need. 


DUTCH LAP 
SHINGLES 


..combine wood - textured 
beauty with charming 
Dutch Lap Design. The side 
and headlap method of ap- 
plication gives full weather 
protection with economy 
of labor and material. 


STRAIGHT EDGE 
SIDING 


..-Styled to the long, low lines 
of the modern ranch type 
residence...wood textures. 


WAVELINE SIDING 


«..wavy-edge shadows add depth 
and pleasing appearance. Attract- 
ive wood-grain texture. 


COLOR-TEX SIDING 


..with the really natural look that simulates 
the charm of expensive wood shakes...express- 
es the modern trend to color and texture. 


ONE 
For FREE SOURCE 
talog Sheets, and Sales Literature CONVENIENCE 
— Write Today t°--- 








Old American Roofing Mills 


Kansas City, Mo. E. St. Louis, tl. Salt Lake City, Uteh Fort Worth, Tex. 


— ee 


CONTRACTORS EVERYWHERE BENEFIT 


AMERICAN ROOFER & from reading AMERICAN 
9 by nll New York 16. N. Y. | ROOFER & SIDING CONTRAC- 
oy ay etait to — TOR! You can, too, for the small 
in ’ \e 
one year. Bill penny Seng spare tie 7 subscription price of $3.00 sod 
(— Enclosed is a check or [] money order. | Yar. AMERICAN ROOFER has 
all the news of the trade, new 
methods of application, new 
ideas of selling, and other sub- 
jects the roofing contractor 
should be familiar with. Use the 


coupon today! 


ARONA AL EA MD Le RIO Ae 
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Ruberoid Acquires American vice-presidents of The Ruberoid Com- 


pany, and continue in charge of Old 

° American Roofing Mills Division of 

Asphalt Assets; Executives Stay On pi iercia Co, with headquarters 
at Kansas City, Missouri. 

Operation of American's plants at 
Kansas City, East St. Louis, Ill., and 
Salt Lake City, Utah continue as Old 
American Divisions of The Ruberoid 
Co. The “Old American” brand name 
of products manufactured by these 
mills is retained. An asphalt roofing 
products plant located at Fort Worth, 
Texas has been sold. 

Already in October forty members 
of the Old American division were 
made members of the Ruberoid 
Twenty-Fivers, consisting of indi 


The Ruberoid Company has ac estimated to be valued at about 


quired the assets, good-will and going $4,500,000. Its products include as- 


business of the American Asphalt Roof phalt shingles and_ siding, built-up 

Corporation of Kansas City. roofing materials, building papers and 
American Asphalt Roof Corporation protective coatings and cements. 

has been established for 32 years and \merican’s president, F. J. Me- 

its history has been one of continuous Ginley, and vice-president, John J. 


growth and progress. The firm was Flood, Sr., have become directors and 


viduals who have worked for the 
company for twenty-five or more 
years. A dinner honoring the group 
was held at each Old American plant 
on October 20th, the 66th anniversary 
of The Ruberoid Co 





Full Coverage of 
BOTH Roofing Conventions 
See January 
American Roofer & 


FRANK J. McGINLEY JOHN J. FLOOD Siding Contractor 


The 


DOYBLE 


Life of HYDE 
@ WEATHERPROOFING ROOFING KNIVES 


@ WATERPROOFING Hyde’s No. 10 Roofing Knife 
@ INSULATING leads a double life—yes, gives 


you double wear because of its 


for matching and blending all colors and ewopelat Made. Wels Sebi 
pastels of new asbestos and insulating sidings! Hydex steel, expertly heat treat- 


ed, ground and honed, it pro- 

















vides extra toughness and sharp- 
USE PARALASTIC ON ness. Easy blade release enables 
YOUR NEXT JOB! you to change blades in just 10 


SOLD BY LEADING JOBBERS! seconds! Handle and blade 
holder will last indefinitely. Spe- 
*Reg. U.S. Pat. OF cify HYDE Roofing Knives—for 

IT ISN'T INSULATED UNLESS IT'S CAULKED lasting satisfaction. 


MANUFACTURING CO. 
322 BAST 42304 ST., MEW YORK 17, HM. YT. HYD SOUTHBRIDGE, MASS.. U. S. A. 
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Forums and Discussions 
Slated For NRCA Show 


Open forums covering all phases of 


roofing, panel discussions, special sub éd am. IT'S SMART 70 DO THE 


jects and a special ladies program will 


be features of the 66th Annual Roofers ‘ : COMPLETE JOB WITH 


Convention of the National Roofing i 
Contractors Association to be held at \ 
the Bellevue-Stratford Hotel in Phila- ~ ‘ 


delphia, January 26th, 27th and 28th, . = 
1953. 


Clarence |. Esbenshade, Chairman, 
Convention Committee, has predicted 
an attendance of approximately 2,000 
roofing contractors, based on last year’s 


attendance. This is the first time that 





NRCA has scheduled its Convention 


for an eastern city 


Well Insulated House 
Needs Smaller Furnace 





lw eee 


THRIFTIER!... 
You con use it right down to the 
# inch! 


Write today for your 


HANDILY PACKAGED! copy of the KARNAK 
EASY TO HANDLE! ae ae 

NO WASTE! Specification Book 
Eoch roll w individually poctoued 

” ——— Stoys on perfect shope 


uonrours. LEWIS 
Unrolls in all temperatures, to 
weather! 


apply easily in alt 

STURDIER!.. ASPHALT ENGINEERING 
e Strong conten Vibers, heavily CORPORATION 

impregnated with aspholt. isn't 


=? brittle, won't twist out of shape, 34 Church St., New York 7, N.Y. 
SS lasts years longer! 


mae Manufacturers of Asphalt Cpeetatites for 25 Years 








AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 


The sketches above illustrate how a well- 
insulated house will cut the need for ; 
heating plant and radiation equipment . \ on pe 

very considerably, not to speak of the AJAX Building Bracket Co. 
reduction in fuel bills. This is the kind : 

of thing the contractors can use in em- ear 185) Rydal Mount Bd. 


phasizing the value of mineral wool in- : Cleveland Heights 8. Ohio 
sulation to the home owner. Aug. 9 1952 
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TARZAN 


@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for orices and samoles 


AMERICAN ASSOCIATED COs. 


ATLANTA P.O. BOX 4056 GEORGIA 





CALBAR PAINT and VARNISH CO. 
philadelphia 
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Building Products Developed and Exhibited 
At Certain-teed’s New Laboratory Building 


Here is one of the laboratories at the new engineering, research and develop- 


ment center recently completed by Certain-teed Products Corporation. 


at lower right shows laboratory 


Inset 


technician analyzing a sample of gypsum 


plaster in a special testing room. The new center, to which Certain-teed has 
moved its experimental and development work from Chicago, is at Paoli, Pa. 


Che Certain-tee Products ( orpora 


tion, \rdmore, Pa , one of the nation’s 


leading manufacturers of 


has completed a new 


building 
materials, eng!- 
neering and research center at nearby 
Paoli Pa 


[he structure, in which all product 


development and testing and plant en- 


l, is also a 


1 


ineering will be 
’ 


ge-scal 


centerec 


showplace—a practical ex 


hibition of the companv’s building 


products 
2 


Certain-teed has orporated in the 


new building its own standard con- 


struction products such as 


slab, steel reinforced roof deck, gyp- 


gypsum 


wallboard and acoustical tile. A 
| 


built-up roof tops the 


sum 
Certain-teed 
insulation is 


root deck 


building. The 
Certain-teed asphalt 


sulation board 


Inside the 


impregnated in- 


structure, constant re- 


search in » development of new 


products and quality control work on 


its manv lines of materials will be 


carried on in the engineering depart- 


ment and the chemicai analysis depart- 


th 


ment. Here also the roofing and gyp- 


sum divisions of the company will each 


maintain its own research and testing 


sections in addition to research and 


testing done at the company’s plants 
throughout the country. 

“In bringing our laboratory here 
from Chicago (where it had been lo- 
cated for the past ten years), we 
brought our technical facilities closer 
to the executive office to ensure bet- 
ter coordination between the engineer- 
ing and chemistry departments on the 
one hand and the sales and administra- 
tive groups on the other,” said Raw- 
son G. Lizars, Certain-teed’s president, 
“A new location and layout should 
contribute to the expansion of the al- 
rapidly industrial de- 
partments—link research and _ testing, 
production, and sales into a closely knit 
team,” he added. 


ready growing 


The company’s plans were consoli- 
dated into the final designing formal- 
ized by John C. Van 
tural engineer for Certain-teed, and 
Lewis C. Bowers & Sons, Inc., Prince- 
ton, N. J., architects and builders, who 
carried out the project. 

The result is a cantilever steel frame 
type one-story building—208 feet long 
and 141 feet wide with approximately 
29,000 square feet of floor space. 

The new building, which is long and 
low and blends into the wooded coun- 


Jalen, architec- 








try surrounding it, is situated on a 
3-acre tract in Willistown Township 
on the edge of Paoli. It is on the north 


MAT Equipment 
... TAKES THE HARD WORK OUT 


OF ROOFING AND ENABLES YOU 
,TO COME OUT WITH A PROFIT! 


side of the Lincoln Highway, four- 
fifths of a mile west of the Paoli sta- 
tion on the main line of the Pennsyl- 
vania Railroad. 








KETTLES: equipreD WITH FAMOUS 
: MATT COIL-LESS BURNERS — ELIMINATE 
Sell Him What He Needs 96% CARBON. “carter ater 
TROUBLE 


(Continued from Page 15) 





counts a long way in clinching an 
order, believe me.” 

Since Linden is in the midst of a 
booming industrial area with not 
enough housing to keep up with the 
demand, there is a strong trend toward 
modernization thereabouts, particularly 
in homes from 15 to 20 years old. 
Sealander has made a strong play for 
this business, contacting not only prop- 
erty owners but realtors who manage 
properties, giving estimates on repairs 
and reroofing 

But most of this business is devel- 
oped on a personal contact. “The fact 
of that matter is that we’ve only had 
to solicit two jobs through canvassing 


KETTLE PRICES: 
90 Now $375.00 
$425.00 

Now $545.00 

230 Gal. Now $645.00 


Complete with Burners and Fenders 
You don’t juggle dollars with MATT 
Equipment—it earns right away. Get the 
finest Felt Layer built . . . together with 
the most efficient Carrier-—Pump—Buggy 





“HOT STUFF” PUMPS 








. . , . ‘ 4 e. Orde ay. 
in the entire 9 years we've been in and Kettle. Order Today 








business,” he says. “Most of it is ob- 





Dri A Shh ee ere 


FELT LAYER 


MATT COIL-LESS BURNER (0. ais West Lake Street, Chicago 24, Ill. 


give them an estimate, or talk it over _ 


in detail.” (MADE TO DO A SUPERIOR 


JOB: R. MURPHY 


tained by having folks call us up or 
dropping us a letter to come over and 


Sree ews 








Personal Contact File 


Periodically Mr. Sealander inspects 
his files and contacts customers who 





should be thinking of new or repair 
jobs. This is done mainly by letter for 
reminder purposes. These letters are 





° 
all personal and are tied in with some No Play — No Wobbling 
recent happening or association which 
will serve to bring the recipient that 
much closer to the roofer. They are 


R. Murphy “Stay-Sharp” blades, processed from finest tempered 
steel, are famous for the way they hold up under tough usage. 
Their hand-honed razor-sharp edges cut the roughest materials 


short and to the point and have for ~ 
easily. 


their main objective keeping the send- ur Kes ercly ell aba 
er’s availability fresh in the recipient's R. Murphy ee See sminate any play or wenDting 
because of the precision riveting of blade and handle . . . the 


mind. Enclosed are some manufactur- 4 : 
latter custom-designed for proper grip. 


er’s literature, particularly that of a 
new product on the market, and a re- 
turn prepaid postcard 


For the steadiest, cleanest, easiest cutting roofing knife—ask for 
R. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 
ware Store. 

There's an R. Murphy Knife for Every Purpose. Write for FREE 
catalog showing the complete line. 


STAY SHARP ROOFING KNIFE 


“T keep sending them out at irregu- 
lar intervals,” says Mr. Sealander, “in 
the likelihood that one of them will 


strike home when a man is thinking Tested Quality for over 100 Years 





of some work that can be done; or 
they may not have had the finances 
when I last saw them but are in a 


R. MURPHY'S 
SONS COMPANY 


AYER, 
MASSACHUSETTS 


position to give an order when one 
of my letters arrives.” 
To keep track of this correspond- 


R. MURPHY 445) 








“gre . 
ence, he maintains a 3x5 card file 








ROOFING YARN 


ALL TYPES—Several Grades 


Cut Lengths 


As illustrated 


Roofing MOPS 


Complete with handles 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


JOHNSON Propucts Co. 


MEMPHIS, TENN 


Manufacturers of Nationally 
Known JOHNSON Brooms & Mops 








ATTENTION 
MANUFACTURERS 


Philadelphia Wholesale roofing dis- 
tributor wants to add new lines or 
related products. Well established 
warehouse with 3 salesmen covering 
all the roofing, siding, insulation con- 
tractors, all lumber, building material 
and larger hardware dealers in Phila., 
Bucks, Montgomery, Delaware and 
Chester Counties in the fast growing 
Delaware Valley development area. 


We will give careful consideration 
to any new materials or to products 
for which distribution in this territory 
is desired where it does not now exist. 
Please describe the materials, sales 
potential, and profit margin in the 
first letter. All correspondence will 
be considered confidential. 


Address: 
Wholesale Roofing Supply 
Box +5768 
Phila. 20, Pa. 








case history of 
prospects are 
are given the 
may get a re 


ce or twice a 


kept of these 
cards and when it is found that a pros- 


pect has had the york done by some 


body else, then the ard is removed. 


Since M1 


lot to observe work in progress, he 


Sealander drives around a 


notes those houses of prospects which 
have been worked on by competitors 
and when he returns to the office, re 


moves the ard 


Leiters Work Well 


“These letters have proven our best 


} 


typ ot promotion, 1 declares 


“They're better thar ot ot personal 
calls at the house or ‘r the phone 
furthermore, in these days of inten 
sihed door-to-door sell g, most peo 
ple are unreceptive to the ideas of high 
pressure salesmen who want to get 
one foot in the door and then start 
talking. This button-hole approach is 
becoming distasteful, and more likely 
to antagonize a home-owner instead 
of breaking down his sales resistance. 
I try to avoid it wherever possible.” 

Strong interest in local and civic 
affairs also helps considerably in build- 
ing up volume, especially in the smaller 
ommunities such as Linden. Mr. Sea- 
lander believes in being a “joiner” and 
is an active member of the Linden 
Parent-Teacher \ssociation, local 
lodge of Moose and other civic and 
fraternal groups. Throught these ac- 
tivities he finds plenty of opportunity 
to help his community grow and in 
the process reaps some of the benefits 
in business directed his way. 

The only other outside promotion 
carried on is through occasional adver 
tisements in the local weekly, “Linden 
Observer” and a classified ad every 
day in the “Elizabeth Journal,” besides 
extensive space in the yellow classified 
section of the telephone directory and 
in a local classified business directory 
published by one of the Linden banks 
But in Sealander’s opinion, the strong- 
est advertising media is “word-of 
mouth” and for vears he has adver- 
tised as his slogan, “Ask Your Neigh- 
bor 

Since many leads are developed 
through such personal recommenda- 
tions, Sealander endeavors to reward 
those people who have extended him 


AMERICAN ROOFER 


Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALYV. IRON 


insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 
275 Canal Street. Cartier Building 
Providence. R. L 
Write us for Roofers Wholesale Prices 








FOR ALL SIDING 


You con save 
time ... sim- 
iM oplify fitting 
im at corners 
and windows 
and door 
frames . . . 
improve ap- 
pearance and 
protection 








corner strips. Won't rust, need only one nail. 
| Asbestos Siding Shingles and Wood 
es. 


Write for Illustrated Folder 
BUGHER MFG. CO. 
Formerly Double Grip Brass Clip Co. 
211 SOUTH MAIN STREET, KOKOMO, IND. 











such favors, although he realizes that 
their foresight was advanced more on 
a personal basis rather than getting 
inything out f it for themselves. 
Nevertheless, he has made it a point 
to show his appreciation by giving 
them an unostentatious present, like 
something appropriate for a husband 
- wife's birthday 

\s a result of these efforts, Sea 
lander has built up steady and repeat 
business largely in private work and 
residences, but in recent months he 
has noted a strong trend toward indus 
trial jobs. Most of the larger factories 
in that area have their own employees 
and equipment to do flat, built-up roof- 
ing jobs, but for others not so pro 
vided he submits bids and has been 
favored with some of their business 

he installation work is left to a 
crew of 3 to 4+ men, who have one 
truck, and work from a nearby ware 
house. During the winter months when 
things are normally slow, the firm man 
ages to build up a backlog of business 
and do a few key jobs so as to furnish 
enough production for the mechanics 
most of the vear 

Mr. Sealander was recently elected 
vice president of the New Jersey Guild 
of Nersica and reports much benefits 
from his association with the leaders 
in the industry 


Vapor Barrier 


(Continued from Page 13) 

in order to give you a hold-down on 
the deck and to prevent your hot stuff 
from dripping down through the deck. 
I don’t care whether that is wood or 
pre-cast gypsum or concrete or light- 
weight aggregate plank, the principle 
is the same. Once vou have your ad- 
hesion, something to hold the roof 
down and to prevent the hot stuff from 
dripping through, then you build your 
two-ply vapor barrier on top. This con- 
stitutes, so far as research can show, 
a completely satisfactory vapor bar- 
rier even for high moisture occupancy 
buildings, such as textile mills and 
paper mills, where they try to maintain 
a tremendous amount of moisture in 
the air, up in the order of 75, 80, or 
85 per cent relative humidity. 

Those three pictures tell the story 
of the vapor barrier. 

Mr. Rogers conducts his discussion 
of vapor barriers in next month’s issue. 
Some of the questions asked of him | 
and the answers he gave will also be | 
included in a future issue 





"Large or small, our jobs 
go twice as fast with 
a CLE-WIT Roof Cart’’* 


*Leaves more time for more 
jobs and greater profits. 


Handles minimum of 

ten rolls of 153 felt per 
load — or six buckets 

of “hot stuff”, roof 
insulation, too. 


Write NOW for free 
descriptive literature. 


* 6% 
iJ a 
Cleasby-Wittig Co. Inc. soi tinsco'e* cur 





Manufacturers and Distributors Roofing Tools and Equipment 





INCREASE SALES WITH 


in| b “5-2 ~ ~- T=.s2 


sate 


Wa 


= BO 


Exclusive Territories Open 
For Qualified Dealers 


Emco Cement Products, inc. 
Shamokin, Pa. 














PREC'SION ENGINEERED 


ENDS BIRD SPATTER! 


can be applied to any angular 
or curved surface on homes, apart- 
ments, office buildings. 


Deal yourself in on 
this profitable service! 





























ON RIDGES, DORMERS, ROOF GUTTERS 
Write for lilustrated “KNOW HOW” 


NIXALITE COMPANY OF AMERICA 
115-119 W. 3rd St., Davenport, lowa, U.S.A. 








> CONDENSATION + 


GETS THE AIR 


For efficient ventilation of sidewalls, 
just drill a hole and press a Midget 
Louver into place. It's as efficient as 
it is easy! All-aluminum with built-in 
insect screen. 2 styles—for indoors or 
out. to 4” diameter. Write 
for full information. 


THE 
MIDGET LOUVER CD. 


6-8 WALL STREET * NORWALK, CONN. 


5 sizes—l1” 











VAS 


AMERICAN ROOFER 


ong 


Short Cuts 


How to Remove Old Shingles 
To re 

garden fork 
We 


rting 


Id shir oe from 
with the handle 
start at the bottom of the 
the fork 
shingles and prying up. The 
advantage fork in this 
manner ts that it does not bend over or 
damage the that are left in the 
roof like a spade or shovel would do 
Consequently, 


move a roof 


use a re- 
versed 
roof, inse tines of the 
under the 
main of using a 
nails 


removed 


Andrew M. 


they can be 
easily 


Zach, 


hammer 
Dak 
(Practi 


with a 
Rosholt, S. 


al Builder) 


Repair and Care of 

Coping and Parapet 
When water 

building either 


f the 


leakage occurs in a 


in the form of staining 


interior decorations, causing 
efflorescence on the exterior surface or 
weakening of the face masonry, the c« Ip- 
ing and parapet will undergo a severe 
examination 

Clay tile is a material 
erties make it an ideal coping material. 
Brick with a special 
but considerable 


whose prop- 


bond can be used 
must be 
laying up these units. Stone, 


care taken in 
concrete, 
copper and other materials are adap- 
table for coping units 

Water that enters through a faulty 
coping come out at 
the 
ous condition 


ly taken 


may any point in 


wall where there is a leaky or por- 


Since more care is usual- 


on the exterior joints of the 


wall, the leaks will be more apt to ap- 
pear on the interior. 

The coping being continually 
posed to the weather with its varied 
temperatures is subject to expansion 
and contraction. This expansion and 
contraction will cause the mortar joints 
between coping units to crack and give 
a weak point in the construction. 

To repair defective mortar 
joints, chisel out the old material to a 
depth of not less than one-half inch. 
Using a caulking mastic fill up the 
joint to the finish surface of the coping. 
If the mortar in the joint has complete- 
ly disintegrated, clean out the entire 
joint and pack oakum to a*depth within 
one-half inch of the surface. Caulking 
mastic is then forced into the remain- 
ing space. A caulking gun or tool can be 
used to good advantage when using the 
caulking mastic. 

If the coping material has proven 
absorptive, several methods have been 
developed for use. Here the resulting 
appearance and the condition of the 
coping will determine which method to 
use. When no change in appearance is 
the prime requisite, an “invisible mate- 
terial that is brushed on the surface of 
the coping is available. This treatment, 
however, not have an especially 
long life. A pigmented mastic, which to 
a good degree restores the original 
appearance can also be applied. It is 
compounded for either brush, trowel or 
spray usage. 


ex- 


these 


dc ES 


-Practical Builder 





Nailing 


(Continued 


the hobby shops, the shoulder trade 
outfit in Los Angeles, The 
Union Wholesale Hardware Co., 
through its dealers, sold 1,500 small 


power saws 


One 


consume! 
hobby 


ages 


last 
There are 


year for 
150 pack 
can be made 
that ihe Easi-Bild 
designs. If you 
the 


shop S 
small things th: 
out of lumber 
Pattern Co 
just 


could 
consumption of 
market by 500 


increase 


lumber in this one 


It Down 


from Page 7) 


feet per day in your own yard, it 
would add 5,000,000,000 feet to the 
consumption of lumber in our coun- 
trv. 

Market No. 7. The specialty mar- 
ket. This covers such items as roof- 
ing, jalousies, 
and the remodeling of kitchens and 
packages 
$100 


siding, porches and 
are 57 
for 


There 


sell 


bathrooms. 
available that 
apiece. 


over 





for December, 1952 


Market No. 8. Prefabricated and 
pre-cut items such as portable build- 
ings. 

Market No. 9. Industrial sales. 
These can be as much as 17 per cent 
of the business of the creative mer- 
chant. 

Market No. 10. The mechanical 
equipment of the home. 

Market No. 11. Impulse and coun- 
ter merchandise. 

Market No. 12. Government sales. 

“We can have larger homes and 
better homes, and we can have 
housing for our institutions and for 
our culture infinitely better than we 
have dreamed about, if we can do a 
better selling job,” Hood concluded. 


1953 NERSICA Show 


(Continued from Page 11) 


to consideration of built-up roofing 


problems from the actual operating | 


stand-point. The practical aspects of 
Dr. Lund’s contribution will be dis- 
cussed by some of the leading con- 
tractors in the country. A panel of 
manufacturers experts will answer 
questions from the floor. 


Dr. Lund is the author and co- 


author of over 50 publications on va- | 


por transmission, condensation, insula- 
tion, refrigeration, heating, air condi- 
tioning and related subjects. He holds 
the degree of Master of Science in 
Mechanical Engineering from the Uni- 
versity of Minnesota, and has been 
associated with the University for the 
past 14 years. In 1946 he was recipient 
of Wolverine Award, a national “Out- 
standing Publication Award” from the 
American Society of Refrigeration 
Engineers. 


Sales Forum 


The Convention’s Sales Forum will 
be led by O. G. Norton, Chairman of 
Nersica’s Sales Training Committee. 
Head of his own company at St. Al- 
bans, L. I., Mr. Norton has been a 
trainer of salesmen in industry for 
30 years. The Sales Forum will hold 
its first session Monday afternoon, 
and its second session Wednesday. 

Experts from the ranks of finance, 
the Federal government and manufac- 
turers will participate in the various 
Sales Forum features. 


Special Feature 


C. N. Nichols, Managing Director 


INCREAS 


E WINTER PROFITS 





-—_ SSO ene ee Ls aS 


For Residential 

Type Buildings 
2 PIPES 2” LP.S. 
Installed on old 
roots without re- 
moving slate, ideal 
for small homes. 





ADJUSTABLE PIPE | No-Freeze 
SNOW GUARDS _| for Roof Drains 


a> Ae 


INSTALL © 


3-Pipe 
2 PwES %" LPS. Sell Them On Every 


For | ° : 
cesta, Spanish Vie, Job from Now Till Spring 
corrugated and 

other steep roofs. . se 
Write Dept R” for catalogues and 





NERSICA 








1953 (8th) Edition of 





See Us At The Conventions prices. To protect trade please use your 


N. Y. State Sheet Metal, Roofing & 
Air Conditioning Contractors 
Jan. 19-21, Hotel Statler, 


National Roofing Contractors Assn. 


308 Wist20°ST 
Jan. 26-28, Bellevue Stafford Hotel, Phila., Pa. DAVID BALOY spat. A. 
TELEPHONE CH 1] bd . 


printed stationery. 


Buffalo, N. Y. 


Feb. 16-18, Hotel Statler, New York, N. Y. 





ROOFING SIDING & BUILDING 
SPECIALTIES MANUAL — OUT SOON 


. % COMPLETE DISCUSSION OF SUCH SPECIALTY 
Don't Miss These Important ITEMS AS COMBINATION WINDOWS, ALUMI- 
Articles in the 1953 Edition: NUM AWNINGS, JALOUSIES, PLASTIC TILE. 


% COMPLETE SECTIONS ON SELLING, TRAIN- 


% COMPLETE SECTIONS ON BUILT UP ROOFING, ING SALESMEN ADVERTISING, BUILDING 
SIDING, STEEP ROOFING, METAL ROOFING, YOUR VOLUME. ete. 
WATERPROOFING, ETC. INCLUDING THE 


LATEST APPLICATION TECHNIQUES. 


*® ARTICLES ON SUCH DIVERSE 


150 pages crammed full of valuable infor- 
AND IMPOR- mation on EVERY phase of your business. 


TANT TOPICS AS MANAGEMENT, RECORD Every contractor and dealer will want 
KEEPING, NEW TOOLS AND PRODUCTS. copies to help him make more money. 





$ 


RESERVE 
YOUR COPY 
NOW!!! 


AMERICAN ROOFER & 

SIDING CONTRACTOR 

425 — 4th Ave., New York 16, N. Y. 
Please send me copies of the MANUAL 

the minute it is off the press. 
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Aeroil Products Co 
Ajax Building Bracket Co 
American Associated Co.'s 


American Roofer & Siding 


Contractor 


Barrett Division, 
Dye Corp 


Bugher Sales Co 


albar Paint & Varnish Co 
‘artier & Sons Co., The M 
ertain-teed Products Corp 
‘hurchman Products 
‘leasby-Wittig Co 


Emeo Cement Products, Inc 
Eureka Mop Mfg. Co 


Flintkote Co., The 
Frey & Sons, Frank A 


Hilts, E. 1. & Co 
Hyde Mfg. Co 


Johnson Products Co 
Keasbey & Mattison Co 


Kenitex Corporation 
Kirby Industries 


Lewis Asphalt Engineering 


Levow, David 


Maizewood Insulat 
Matt Coil-Less Bur 
Metropolitan Roofing 
Midget Louver Co 
Mingotile 

Murphy’s Sons ¢ 


Nixalite Co. of Americ: 


Old American Roofing 
Old Quaker Paint Co 


Paralastic Products 


Roofing, Siding & Bu 
Specialties Manua 


Silvercote Products, In 
Stewart Warner 


Wholesale Roofing Supply 


of NERSICA, has stated that a top 
notch business forecaster will be the 
feature speaker at the big luncheon 
session on Tuesda The forecaster 


is yet been definitely selected 


Panel Speakers 
On the panel f suilt-Up Root 
ing Forum are man he experts 
previous 
‘orum Chair 
sessions, will 
manent Chair 
p Roofing 
of Irvin 


\W ishington, i; 


Sales Forum Panel 
Members of the Sales Training 
L ommittee working on the program 
with Mr. Norton are Vincent Crudele 
of Newark, A \icRae of Patch- 
Lancaster, 


-ew York 


Snow Guards Applied On 

Far Northern Buildings 
In the first project of its kind in 
Western Canada, 330 snow guards, for 
ise on asbestos corrugated roofs, have 
en applied on a large and important 
in Alberta and British Col- 


are being used 
nm pumping station buildings for a 
twenty-four inch diameter oil pipeline 
ich will extend from Edmonton, 
\lberta to Vancouver, British Colum 
via. The project is considered a great 
engineering feat because the line is be 
ing laid over the Car adian Rockies 
The information above was received 
vy letter by Mr. David Levow, roofing 
equipment supplier, who sold the sup 
lies to the Trans Mountain Ouill Pipe 


j 


ne Company 


1953 Calendar 
\s is his custom, David Levoy 
offering to the trade a supply of 
alendars, whil h last 
reference tables 
ially compiled 
ontractors, con 
United States 
parison of Wire 
ind contraction ; 
s and areas 
round tanks 
metals; sizes 
irresponding 
lopes of roofs; 
and useful 


AMERICAN ROOFER 





CLASSIFIED 
ADVERTISING 





Under this heading classified advertisements are ac 
epted at the uniform rate of 12 cents a word, but 
advertisement taken for less than 20 words with 
minimum charge of $3.00; 3 months at 10c per 
word per insertion } t . mey Order must 
accompany cof f l ed Ad. Advertisements 
soliciting dealer r Ss, or new products 
for sale, r " pted in classified section. Address 
Classified Department, 


all comm ations = te 
AMERICAN ROOFER, 425 Fourth Avenue, New 
York 16, N. ¥ 


FOR SALE 


FOR SALE ROOF ING and Sheet Metal business 
Piedmont Area, orth Carolina. ( equipment 
and stock of material. Last year ume $300,000 
Apply to Bo 358, AMERICAN. ROOFER « 
SIDING CONTRACTOR, 5 F th Ave., New 
Yor N. ¥ 


NTED: A MAN to ae promote a roof paint 
business cy in 1897. Will - 
1ot_ much capital needed. Write Box 
AMERICAN ROOFER & SIDING “CON TR: AC: 
TOR, 425 Fourth Ave., New York 16, Y 


HELP WANTED 


ARGE PRODUCER OF Asphalt Shingles Roof- 
Allied Products requires the services of 
producing salesmen for Eastern Southern 
Midwestern territories. Splendid opportunity 
attractive proposition for the right men. Give 
full information as to qualifications and experience 
n first letter. Ford Roofing Products Co., 188 W 
Randolph St., Chicago 1, Illinois 


MISCELLANEOUS 


FOR SALE FOR your consideration 4 Chevrolet 
Van Trucks. Models: one 1946, one 1950, two 1951 
One of latter brand new. Each fully Bes: d with 
Molloy Woolmaster, hose, ladd Direct in 
quiries to: Box 357, AMERIC ‘AN ROOFER & 
SIDING CONTRAC TOR, 425 Fourth Ave., New 
York 16, N. Y 


ONE “WILLIAMS” SHINGLE Cutter, it 
original packing, immediate delivery, ex Canada, 
including 3 in | itting cylinder and all equipment 
tors. Will memes Soee ¢ _ Write or phone 
Schumer, 120 Wa N 5, WH 
3-1600- AMERICAN ROOFER & grote Sr 
TRACTOR, 425 Fourth Ave., w York 16, 
N. ¥ 





_RRESTOS"—The Magazine 
+ ~ you up to date on happenings 
i. t Asbestos Industry. 
Gives facts about Asbestos, techni- 
cal developments. 
$2.00 per year in the U.S.A.; $3.00 
in other countries. 
“ASBESTOS” 
808 Western Saving Fund Bldg. 
Philadelphia 7, Pa 











FOR FREE 
LITERATURE 
SEE PAGE 4 





Here's your's 


ILLUSTRATED, PASTEL GREEN BLEND 


y f And it’s account- 
S$ C0 or ing for greater 

@ — roofing sales than 
ever before. In new roofing and remodeling, ; 
your prospect can be sold faster and easier het that ready to buy 
when you display the wide range of colors Certain-teed Thick Butt 
available in Certain-teed Thick Butt Shingles. Asphalt Shingles—for 
The new Certain-teed line includes pastel 
green, pastel brown and silver blends, in ad- 
dition to our other famous colors and blends. 


Get your share of the mar- 





their quality and wide 
color range. 


Certain-teed ASPHALT ROOFING + SHINGLES + SIDINGS 


ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 
GYPSUM PLASTER LATH *WALLBOARD » SHEATHING » ROOF DECKS 
ACOUSTICAL TILE INSULATION FIBERBOARD 





Quality made Certain . . . Satisfaction Guaranteed 
CERTAIN-TEED PRODUCTS CORPORATION 


ARDMORE, PENNSYLVANIA 
EXPORT DEPARTMENT: 100 East 42nd St., New York 17, N.Y. 











poor 


yal? 
act PNa-) V-% Bal 4 
rime 
NO CHECKING, CHIPPING, FLAKING or PEELING HERE! 
. and little evidence of deterioration or weathering in this recent 


picture of o Los Angeles apartment house coated with Atomastic in 
1932! 


Not just words, or accelerated laboratory test reports, but actual proof 
in the field, that Atomastic far outlasts its factory warranty. 


Another reason why Old Quaker Atomastic is the leader in the field 
of pressure-sprayed mastic sidewall coatings . . . it’s proven by 
nation-wide performance to be tops in reliability, quality, reputation 
and sales appeal. 


Find out how you can profit with Old Quaker 
Atomastic. Our factory representative will train your 
salesmen and applicators. Write today 


OLD QUAKER PAINT COMPANY eoag, 
1977 Blake Avenue, oo 


Los Angeles 39, ( \" 
California 


PAINT CO. 
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